




THE BOARD

TOM GODDARD
FEPE President

PHILIPPE BAUDILLON 
Regional President 
Clear Channel  
France, Belgium, Netherlands

BRENDON COOK 
CEO oOh!media
Australia

DANIEL HOFER 
CEO Germany, Austria, Central and 
Eastern Europe and Central Asia    
Switzerland

JEREMY MALE 
Chairman & CEO Outfront 
Media U.S.A.

NOOMI MEHTA 
Chairman Selvel One Group
India

KATRIN A. ROBERTSON 
CEO blowUP media 
UK

CHRISTIAN SCHMALZL 
Co-CEO Ströer SE & Co. KGaA     
Germany

LEON TAVIANSKI 
CEO Exterion Media 
UK

ANTONIO VINCENTI 
Chairman & CEO Pikasso
Lebanon

EXECUTIVE FEPE TEAM

JOHN ELLERY 
Ambassador  
FEPE International

MARK FLYS
General Secretary  
FEPE International

ANNA MARIA PISANO
FEPE Congress Organiser 
Global Studio Italy

RICHARD SATURLEY
Marketing Manager  
FEPE International

BOB WOTTON
Executive Director 
FEPE International



Welcome to Sorrento!

It is with immense pleasure that I welcome you to the 59th annual FEPE Congress. I’m sure you’ll have a 
productive and enjoyable stay with us. We very much look forward to meeting you over the next few days and 
thank you for joining us in this wonderful location of Sorrento.

The theme of the Congress is Framing our Future and as usual, we have an outstanding programme of In-
ternational Speakers and Panel members representing all aspects of OOH as well as from the broader world 
of Media. We welcome for the first time Speakers from China and Mexico further demonstrating our desire to 
become a truly Global OOH organization. Each of the presenters has put considerable time and effort in provi-
ding you with their insights into the Out of Home medium and we are grateful for their participation.

This year’s exhibitors include ABSEN, Ayuda, Cuende, Daktronics, GDS, Samsung, Signkick, SmartLink and 
first-time exhibitors, CityMeo, Dr. Banner and BeMyEye. They have all made a great effort to be with us so 
please make a point of visiting them. 

Special thanks this year also goes to LiveDOOH who will be sponsoring the coffee breaks as well as Gold 
Sponsor Broadsign who will be sponsoring the Pre-Gala Dinner Drinks. Thanks also to Trueform and Hive-
stack, both first time Congress Sponsors, as well as BlowUP who once again are supplying the Congress bags.

We would also like to say a big thank you to our Platinum sponsors Ayuda, Daktronics and Posterscope, as 
well as our other Gold Sponsors, Kinetic, SmartLink and Prismaflex. All our sponsors provide us with valuable 
on-going support all year round and we would like to thank them all for their continued support.

In the Congress bags you will find all the paperwork concerning the congress as well as some information 
from our exhibitors and sponsors. FEPE Staff will be at your disposal to assist you with any questions at the 
Registration Desk located in the Conference Area Level C in the Exhibitors Area. FEPE signs will lead you to 
this area.

On Thursday evening our Gala Dinner will be in the hotel at the Sant’Antonio Restaurant where the fourth 
annual FEPE Awards for outstanding contributions to OOH will be presented. We also have our ever-popular 
informal dinner on Friday night at the Restaurant, ’O Parrucchiano located in the Old Town. 

Dress code for the Congress is smart casual throughout, however for the Gala Dinner it is Lounge suits and 
ties for men and evening/cocktail dresses for ladies. For Friday night the dress code is again smart casual.

We wish you a great Congress and look forward to seeing you at the welcome cocktail reception on Wedne-
sday at 19.00 in the exhibition area. This will be followed by a buffet and more drinks in the Swimming Pool 
Pagoda, courtesy of Mark Boidman of PJ SOLOMON.

Tom Goddard 
President, on behalf of the Board of FEPE International

WELCOME
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PROGRAM
National Associations Meeting Association heads, FEPE President                    

Capri Room Level A

 
14.00 > 17.00

TUESDAY JUNE 5TH 2018 

FEPE General Assembly 
FEPE Members only Amalfi Room  -  Level A

 
12.30> 13.00

WEDNESDAY JUNE 6TH 2018
DAY 1 CONGRESS 

FEPE Board Meeting Capri Room  -  Level A

 
13.00 > 14.30

National Research Bodies Meeting Boardroom n.3  -  Level A

 
13.00 > 15.00

Exhibitors Networking Session 
Closed event - Invitation only

         Invited Audience with Sponsors and Exhibitors              
Conference Area Level C

 
15.00> 17.00

Registration – Conference Area Exhibition Open                                            
Delegates to collect congress documents

 
14.00> 20.00

 Welcome Cocktail Reception                                                       Welcome by the FEPE President – Tom Goddard         
Exhibition Hall

 
19.00> 20.00

Standing Buffet Dinner hosted by PJ SOLOMON Swimming Pool Pagoda 
 

20.00 >22.00

Hotel Bar Open Sorrento Lounge Bar – Lobby Floor
Dress Code - Smart Casual

 
22.00> 00.00
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PROGRAM

Registration – Doors and Exhibition Open Congress Participants
 

08.00> 09.00

THURSDAY JUNE 7TH 2018
DAY 2 CONGRESS - Conference Hall Auditorium Sirene 

President’s Welcome Address Tom Goddard, FEPE President - Chairman Ocean Outdoor

 
09.00 > 09.20

Italy - Welcome and Country Update Fabrizio du Chène de Vère, CEO - IGPDecaux

 
09.20 > 09.40

Keynote - Transformation and The Evolution of the Specialist Annie Rickard, Former Global President - Posterscope

 
09.40 > 10.10

Keynote - Future Factors and Trends
Gemma Milne, Science and Technology Journalist  

Science Disrupt 

 
10.10 > 10.35

Quantifying Digital’s Contribution
Neil Eddleston, Managing Director - JCDecaux OneWorld
David Bassett, Director of Analytics - Lumen Research 

 
10.35 > 11.00

Networking Coffee Break Exhibition Hall
 

11.00> 11.30

Regional Update – LatAm
Gabriel Cedrone, President - Asociación Latinoamericana  

Out of Home Partner and CEO - Grupo Vallas 

 
11.30> 11.45

Let’s Not Devalue the Medium by Following
an Impression - only Approach Brendon Cook, CEO - oOh!media

 
11.45 > 12.10

Piccadilly Circus - A Landmark Is Reborn
Tim Bleakley, CEO - Ocean Outdoor

Reece Kurtenbach, CEO - Daktronics

 
12.10 > 12.40

Buffet Lunch Exhibition Hall
 

12.40 > 14.00

Keynote - How Does the Money Think? Hari Sundaresan, Chief Procurement Officer - BT Group

 
14.00 > 14.30

Boidman’s M&A and Market Insights Mark Boidman, Managing Director - PJ SOLOMON 

 
14.30 > 15.00

Panel 
OOh’s Value Proposition

Justin Cochrane, CEO - Clear Channel UK
Naren Patel, CEO - Primesight

Nick Parker, Global COO - Kinetic
Stephen Whyte, Global President - Posterscope

Moderator Dominic Mills, Editor at Large - Mediatel

 
15.00> 15.45

Opportunities and Challenges for OOH in China
 Wang Huanzhang, General Secretary 

Outdoor Advertising Branch, CAA 

 
15.45 > 16.00

Introduction to The FEPE Creative Awards Helen Weisinger, Chief Client Officer - Outdoor Plus

 
16.00 > 16.30

Magical interlude Nick Einhorn
 

16.00 > 16.30

Wrap Up and Close of Day 2 Bob Wootton, Executive Director - FEPE International
 

16.30 > 16.45

Networking Coffee Break Exhibition Hall
 

16.45

Pre-Gala Dinner Drinks Hosted by Broadsign Sorrento Lounge Bar – Lobby Floor
 

18.45 > 19.30

FEPE Awards Ceremony and Gala Dinner 
Sant’Antonio Restaurant, Hilton Sorrento Palace

Second floor

 
19.30 > 22.30

Hotel Bar Open
Sorrento Lounge Bar – Lobby floor

Dress Code - Lounge suits and ties for men,
evening or cocktail dresses for ladies

 
22.30 >01.30

FREE TIME
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FRIDAY JUNE 8TH 2018
DAY 3 CONGRESS - Conference Hall Auditorium Sirene 

Welcome Tom Goddard, FEPE President and Chairman Ocean Outdoor

 
09.15> 09.30

Building and Monetising Smart Cities Mike Rawlinson, Founding Director - City ID

 
09.30 > 09.50

Keynote - A Global Marketer View David Wheldon, Chief Marketing Officer - RBS

 
09.50 > 10.15

Automation & The P Word

Fireside Chat & Discussion

Eric Newnham, CEO - Talon Outdoor
Christian Schmalzl, Co-CEO - Ströer SE & Co

Moderator Dominic Mills, Editor at Large - Mediatel

 
10.15 > 10.55

Value Beyond Frames 
How Dentsu are Reinventing OOH in Japan Seikyo Son, Executive Officer - Dentsu Inc.

 
10.55> 11.20

Networking Coffee Break Exhibition Hall
 

11.20> 11.50

World Roundup 1 - Highlights from 
National Associations meeting

Rosanne Caron, President - Canadian Out of Home 
Marketing and Measurement Bureau

 
11.50> 12.10

Data-driven Effectiveness in Transit 
Turning National Monuments into data sources 

Marco Orlandi, Operations & Product innovations Manager
- Grandi Stazioni Retail

 
12.10> 12.25

Effectiveness - “Standing on the Shoulders of Giants”
Fabio Nobili, Managing Director - Rapport Italy

Ross Wilson, Head of Insight - Rapport UK

 
12.25> 12.50

Is The Data Story Real?
Andy Sriubas, CCO - Outfront

Mick Ridley, Chief Data Offcier - Exterion

 
12.50> 13.15

World Roundup 2
Highlights from Global Research Heads Meeting Kym Frank, President - Geopath 

 
13.15> 13.25

Closing comments and wrap up Tom Goddard and Bob Wootton
 

13.25> 13.35

Buffet Lunch Exhibition Hall
 

13.35

Meeting in the Lobby – Shuttle Service to Restaurant  ‘O Parrucchiano – Old Town Sorrento
 

19.30> 22.00

Shuttle Service back to Hilton Hotel
 

22.00 > 22.30

After Party,  Live Music Sorrento Lounge Bar – Lobby Floor 
 

22.30 > 00.30

FREE TIME

Hotel Bar Open
Sorrento Lounge Bar – Lobby floor

Dress Code - smart casual

 
00.30 >01.30



SPEAKERS
DAVID BASSETT    
DIRECTOR OF ANALYTICS, LUMEN RESEARCH
David Bassett is the Director of Analytics of Lumen Research. He began his career in DDB London’s strategic planning department, 
specialising in the application of econometric techniques to improve marketing effectiveness. After 5 years at DDB, he completed a 
research masters in philosophy and economics at the Erasmus University Rotterdam. On returning to London he worked as a Principal 
Consultant at Data2Decisions, a specialist marketing effectiveness consultancy, working with British Gas, The Guardian and Mondeléz. 
In 2013, David co-founded Lumen Research, a research agency specialising the application of eye tracking to advertising research. 
David has been a frequent contributor to the Institute of Practitioners in Advertising respected Effectiveness Awards, as the author of 
6 award winning cases, including a Grand Prix and the prize for Dedication to Effectiveness, as well as the Publishing & Data Research 
Forum, winning the Best Paper award in 2017.  

TIM BLEAKLEY    
CEO, OCEAN OUTDOOR
Tim specializes in Media Brand building and turnarounds, with experience of leading businesses through private equity consolidation 
and exit, he led the Ocean Group through an MBO backed by LDC and LDC’s equity sale in 2014 to Searchlight Capital and the subse-
quent bolt on acquisitions of Signature and MediaCo Outdoor. Tim has held senior Director level leadership roles across commercial 
TV, Radio and Outdoor spanning some of the most high profile Media businesses in the UK including ITV, talkSPORT, Emap Advertising 
(now Bauer) and CBS & Viacom Outdoor.

MARC BOIDMAN    
MANAGING DIRECTOR, PJ SOLOMON   
Mark Boidman is an investment banker in New York City. He has over eighteen years’ experience in public and private mergers and 
acquisitions, divestitures, leveraged financings, private placements, and restructurings.  Mark advises companies across the media and 
technology sectors, including digital media and media services with a focus on out of home media, retail (in-store) media and techno-
logy, and mobile and has advised clients in industry changing M&A transactions with a combined transaction value of over $40 billion. 
He recently released his debut book, titled Times Square Everywhere: The Next Wave in the Fast-Changing Media Landscape. Mark is 
a partner at PJ SOLOMON, as well as its Head of Media Services.  Before joining PJ SOLOMON, Mark was the head of Barclays (origi-
nally Lehman Brothers) out of home media, and TV broadcasting and radio coverage as a part of Barclays Global Technology, Media, 
and Telecom Group.  Prior to Lehman Brothers, Mark was an attorney in the M&A Group at Paul, Weiss, Rifkind, Wharton & Garrison. 

GABRIEL CEDRONE    
PRESIDENT, ASSOCIATIÓN LATINO AMERICANA OUT OF HOME – CEO GRUPO VALLAS
Gabriel is a top-level executive with experience gained in international companies such as Pepsi-Cola, Phillip Morris, Warsteiner and 
Grupo Vallas for more than 25 years. Born in Argentina, he studied law at the University of Buenos Aires, specializing in international 
business beginning his professional career on the distribution, marketing and commercial side of FCMG Companies. In his sales and 
marketing positions he implemented more than130 launches worldwide for different product categories in the food and beverage indu-
stry. His career further developed as President of Warsteiner International, in the highly competitive product category of beer. He then 
acted as consultant and advisor on international projects to more than a 100 companies before moving into the media and advertising 
industry. He is now partner and CEO of Grupo Vallas, an outdoor media company with a presence in 12 countries in Latin America, USA 
and Canada. Gabriel was elected as first President of the ALOOH founded in 2018 that represents the entire Latin American Outdoor 
Advertising Industry.

ROSANNE CARON    
PRESIDENT, CANADIAN OUT OF HOME MARKETING AND MEASUREMENT BUREAU
Rosanne is President of the Canadian Out of Home Marketing and Measurement Bureau (COMMB). Earlier this year, the OOH industry 
announced plans to transform how it markets and measures OOH’s audiences through a new single trade association. COMMB repla-
ces the Canadian Out of Home Measurement Bureau (COMB) which served as the measurement arm and the Out of Home Marketing 
Association of Canada (OMAC), the marketing arm for the OOH industry. As the former President of both OMAC and COMB, Rosanne 
has played a major role in advancing the OOH industry through the development of new measurement methodologies, marketing and 
education initiatives designed to increase acceptance and consideration of OOH.  She also leads the industry’s government affairs 
efforts co-ordinating industry response and communications on regulatory and tax issues. 



BRENDON COOK     
CEO, OOH!MEDIA
Brendon Cook – Chief Executive Officer Brendon Cook founded oOh!media in 1989. With over 39 years’ experience in outdoor adverti-
sing, Brendon has been at the forefront of the Out Of Home advertising business in Australia and New Zealand, creating a multi-award 
winning company and being actively involved in pioneering the industry’s move into digital. Under Brendon’s leadership, the business 
continues to deliver strong growth through organic growth, strategic acquisitions and the development and introduction of several new 
environments to capitalise on the growth in digital and people’s increasing habits away from home. Brendon is a founding and current 
board member of the Outdoor Media Association and was instrumental in the development of the MOVE (Measurement of Outdoor 
Visibility and Exposure) project, a system that allowed for improved accuracy in reporting measurable outcomes to clients using Out Of 
Home media. Brendon is the International Vice President of the Federation European Publicite Exterieur (FEPE) a Global Out Of Home 
industry body, the first Australian to sit on the Board in the organization’s 50 year history. 

FABRIZIO DU CHÈNE DE VÈRE   
CEO, IGPDECAUX 
Born in Milan in 1955, Fabrizio du Chène de Vère, after Classical Lyceum and studies in Law, joined I.G.P. in 1977 in the Commercial  
Direction. In 1981 he was appointed Marketing Director and afterwards General Manager. In 1997 he became CEO and since 2001, 
with the birth of IGPDecaux, from the merge between I.G.P. and the International Group JCDecaux, he has retained the role of CEO. 
He is a member of the Board of Directors at Audioutdoor, AIRC Associazione Italiana per la Ricerca sul Cancro, 
SIAM 1838 Società d’Incoraggiamento d’Arti e Mestieri, GMM General Medical Merate, IDA and Publitransport. He lives in Milan. 
He has been married with Patrizia and they have three sons: Nicolò, Andrea and Antonio.

NEIL EDDLESTON    
MANAGING DIRECTOR, JCDECAUX ONE WORLD   
After obtaining an Honours Degree in Economics Neil Eddleston worked in marketing research for almost 10 years in commercial tele-
vision (ITV) in the United Kingdom. Neil joined JCDecaux initially to develop increased accountability in the outdoor advertising medium.  
Based in London, he is currently Managing Director of JCDecaux OneWorld, responsible for the international sales, marketing and 
research activity in over 80 countries worldwide in which the JCDecaux group operates. In this role he has joint responsibility for the 
development of the JCDecaux Group’s digital, programmatic and data strategy as well as social media tools throughout the group. Neil 
sits on the board and technical committees of industry audience measurement bodies in many countries. He was a member of the ste-
ering group and Chairman of the technical committee of the Esomar global guidelines for outdoor audience measurement, GGOODAM. 
Neil lives in the English county of Oxfordshire with his wife, three children and an unruly German Shorthaired Pointer.

NICK EINHORN     
Nick is a Gold Star Member of the Inner Magic Circle, with over 20 years of performing experience. A published author, his magic books 
The Art of Magic and Magical Illusions having been translated into many languages with sales of over a million copies. As a creator and 
inventor of magic for professional magicians  Nick’s product range has enjoyed global retail sales of over $1 million and his customers 
have included many household names in magic. (e.g. David Copperfield, Paul Daniels). Nick successfully fooled Penn & Teller in their hit 
ITV show Penn & Teller: FOOL US and subsequently, performed with the famous duo in Las Vegas.  His performances continue to take 
him all over the world for a variety of Blue Chip companies and High Net Worth individuals. Over the last 12 months Nick has worked 
closely with Outdoor Plus, presenting with their CCO to media agencies all over London. Using his skills as a magician combined with 
the Outdoor Plus technology, Nick demonstrates the immediacy and power of DOOH and proves what is achievable through this exciting, 
often under used media outlet. 

KYM FRANK    
PRESIDENT, GEOPATH
Kym was elected TAB President at the 2015 OAAA/TAB Conference. In the September 2016, Kym led the organization through a full 
rebrand under the new name, Geopath. Kym has 20+ years of media research experience spanning all channels. Previously, she held 
leadership research positions at Symphony Advanced Media, ZenithOptimedia, FTI Consulting, and CBS Television Distribution. She is 
a member of the Digital Signage Federation’s Global DOOH Council and the Market Research Council. Kym is excited about the oppor-
tunities available to the out of home industry through the use of big data and looks forward to “powering a smarter OOH marketplace” 
at Geopath.

JUSTIN COCHRANE    
CEO, CLEAR CHANNEL UK
Justin Cochrane is the CEO of Clear Channel UK with overall responsibility for the UK & Irish region for Clear Channel. Justin joined Clear 
Channel in 2001 and has held a number of roles including Group Finance Director for Clear Channel International; Clear Channel UK 
Chief Financial Officer, Chief Operating Officer and in 2015 took up the role of Chief Executive Officer. Alongside his role as CEO of Clear 
Channel UK, Justin also became Chair of Outsmart, the trade body for UK Out of Home, in 2016. Justin lives in Ireland, on the coast of 
West Cork, spending the working week in London, a wonderful contrast.



WANG HUANZHANG     
GENERAL SECRETARY OF OUTDOOR ADVERTISING BRANCH, CAA
Started with the BBDO Beijing in 1992, the few truly International advertising agency in China in 90’s and then, grown strong with 
CNUAC, the first China advertising group, under Xinhua News Agency company, Mr. Wang is the China’s first generation of advertising & 
media practitioners.  In 2007, Mr. Wang jointed China Advertising Association as the Secretary General of Outdoor Advertising Branch to 
promote OOH till now.  In 2011, a lot of outdoor media has been demolished by the authorities.  Mr. Wang called for “scientific planning 
of outdoor adverting to promote joint city development” to bring the authorities and outdoor media owners together.  In 2013, the annual 
“China Outdoor Advertising Forum” was kicked off to promote the rational planning and development of urban outdoor advertising in 
China and now it’s one of the most important OOH industry events in China. 

REECE KURTENBACH    
CEO, DAKTRONICS
Reece Kurtenbach is the Chief Executive Officer for Daktronics, Inc. Previously, Kurtenbach served as Executive Vice President for 
Daktronics Live Events and International business, and provided corporate oversight for the company’s design and development engine-
ering. Kurtenbach began his career with Daktronics in 1982 as a student, working in manufacturing and customer service. He graduated 
from South Dakota State University in 1987 with a bachelor’s degree in electrical engineering and minors in math and computer science. 
Daktronics has become a leader in the technology of large screen LED video displays, and the acknowledged world leader in sales in 
this product category.

DOMINIC MILLS    
EDITOR AT LARGE, MEDIATEL   
Former Campaign editor and editorial director, Dominic Mills writes the weekly ‘Mills on Monday’ column for Mediatel’s Newsline. He 
regularly chairs conferences for Mediatel and other organisations, including ISBA and the IAB, hosts video shows, and is a consultant 
editor for the IPA and the Content Marketing Association. He advises agencies and various industry bodies, and occasionally works 
with content agencies on pitches. In previous lives (and before his beard went grey), he was once a financial journalist for Euromoney 
and then Reuters. He has also been a group editor for Redwood, and wrote a weekly column on advertising and media for the Daily 
Telegraph.

GEMMA MILNE    
SCIENCE AND TECHNOLOGY JOURNALIST
Gemma is a Freelance Journalist & Podcaster covering science, tech, culture and politics for outlets such as the BBC and The Guardian. 
She is also Co-Founder of Science: Disrupt – a media organisation connecting the innovators, iconoclasts & entrepreneurs creating 
change in science. Gemma works with the World Economic Forum as one of their Global Shapers, and is an Expert Advisor for the 
European Commission, specialising in health, biotech, energy, advanced computing and space. Gemma is Jury Member for SXSW and 
the International Academy of Digital Arts and Sciences. 

ERIC NEWNHAM    
CEO, TALON OUTDOOR
As CEO of Talon Outdoor, Eric has repeated his successes at global media giant, Kinetic; developing Talon into a 100-strong, £200m turno-
ver, outdoor media specialist.  Among other awards In 2017, Talon won The Sunday Times 100 Best Small Companies to Work for and now 
in 2018, Talon have won Campaign Best Places to Work For.  As of February 2018 Talon US was born and opened its first office in New York. 
At Kinetic Eric served as Global Head of the Out of Home agency before selling the business, with billings at $4.4bn, to WPP. He spent the 
previous 12 years building Kinetic (into a market-dominating, international and diversified company with 42 offices across the world. Eric 
is an active NED of several companies including cutting-edge digital business and is interested in investing in start-up digital and mobile 
businesses and co-created Ballpark Ventures as his investment vehicle for this venture. Eric is an energetic fund raiser for charities most 
notably with The Truants on crazy bike rides who have collectively donated £3m+ over past 6 years!

TOM GODDARD    
CHAIRMAN, OCEAN OUTDOOR
He is a shareholder and Director of a number of private media companies: Ocean Outdoor - Chairman; FEPE International – President; 
Buzzbike – Director; Marketing Force – Chairman; Outdoor Media Advisory – Chairman; Atlantic Media – Director; Highstead Part-
ners - Senior Advisor; London Irish Centre (Charity) – Trustee. He also acts in an advisory role for several UK and US based Private 
Equity houses. Until 2007 he was Chief Executive Officer for CBS Outdoor’s International division, overseeing a team of over 2,500  
employees across Europe and Asia, with revenues of approx. $800m posted in 2006.  Prior to his seven-year term at CBS he worked 
(at C.E.O. level) for several major UK and International Out of Home Media companies including Viacom, Metro Advertising and Maiden 
Outdoor. Recently he was the lead Executive Producer on a full-length feature film called Gholam which was premiered at the EEFF 
(East End Film Festival) and plans to become more active in this Arena. Tom is a member of the London and Euro Chapters of the Young 
Presidents Organisation (YPO Gold) and also a member of C.E.O. He lives in the Westminster with his wife Diana and has three grown 
up children.



FABIO NOBILI     
MANAGING DIRECTOR OF RAPPORT ITALY
Fabio Nobili is the Managing Director of Rapport Italy, having launched the Italian arm of the OOH specialist in 2017. Prior to this, Fabio 
held a number of senior roles in OOH including Commercial Director at Kinetic Italy, and Marketing Director at CBS Outdoor Italia. Fabio 
has previously worked across online, TV & press, and lectures about the media industry at Sole24Ore Business School and IED.

MARCO ORLANDI    
OPERATIONS & PRODUCT INNOVATION MANAGER, GRANDI STAZIONI RETAIL SPA 
Marco Orlandi has over 20 years of experience in Innovation and Digital Media. In 2001 he was involved in his first DOOH project, wor-
king for the Milan Underground Network. Since then he continued to operate in the Digital Signage market, leading major projects for 
Advertising, Retail, Transportation, Banking, Healthcare and Broadcasting. In 2012, he joined Grandi Stazioni Retail (GSR). Since then, 
he designed and managed an advertising digital environment operating inside the 14 major rail stations in Italy. The GSR DOOH network 
includes more than 600 digital screens, 140 interactive kiosks, 20 Giant Billboards and two iconic digital screens in Milan and Rome 
Station. GSR uses data from screens, sensors, 3rd parties footfall data, retail sales and other digital touch points, to enhance the value 
of screens and retail shops, positioning the DOOH product on TV, digital /Web and Programmatic advertising markets.

NICK PARKER    
GLOBAL COO, KINETIC   
An OOH veteran of 30 years, and having run the Trading and Investment area of Kinetic since inception, Nick took on the role of Global 
Chief Operating Officer in January 2018. Nick`s new role has seen him assume responsibility for all operational areas within Kinetic 
with a key focus on the vendor and client side to push OOH higher up the media agenda. A strong believer that the investment in digital 
within OOH will drive growth over the long term Nick recognises that this will only come with a greater level of collaboration between all 
parties. He spends most time travelling the globe working with Kinetic local management from China to the US and almost everywhere 
in between. This gives Nick a unique perspective on how OOH is evolving around the world.  Lives in Esher, is married to Emma for 22 
years with three children. Current claim to fame - #15 Global flyer with Virgin Atlantic

NAREN PATEL     
CEO, PRIMESIGHT
Naren joined Primesight in 1991 and successfully turned around a failing business. He subsequently sold Primesight to SMG plc. In 
2007 Naren partnered with the Private Equity firm GMT Communications to buy Primesight back from SMG plc. This was followed up in 
2009, with the acquisition of Titan’s billboard portfolio. Over the last few years Primesight has been busy digitizing its billboard panels. 
In 2016 Primesight moved in to the airport advertising sector after securing the advertising rights for most of the regional airports in the 
UK. In the following year, Primesight partnered with Intersection to secure the BT payphone contract and have begun rolling out Inlink 
units across the UK. In 2016 Primesight become the first Out of Home business to win the Media Brand of the Year. The company was 
also awarded Campaign’s Outdoor Sales Team of the Year for the second consecutive year and won Campaign Commercial team in 
2018. Naren is a Council member for Outsmart and is a trustee for NABS and part of Speakers for School. He enjoys cycling, golf, and 
running, and completed the London Marathon in 2016.

MIKE RAWLINSON    
FOUNDING DIRECTOR, CITY ID
Mike is a founding director of City ID, a specialist design company in Bristol, UK, and New York City and San Francisco in the US. 
He has led the development and delivery of innovative, ground-breaking design projects and strategies around the globe. Mike has ex-
tensive experience in master planning, city identity, wayfinding, city information systems and transportation projects. In 2017, Mike was 
awarded the prestigious title of Royal Designer for Industry by the Royal Society of Arts. This title was awarded for his sustained design 
excellence, work of aesthetic value and significant benefit to society. In particular, Mike is credited with developing the Legible Cities 
across a number of cities in the UK, Europe, USA and elsewhere. These projects seek to improve people’s understanding and experience 
of cities and destinations through the implementation of identity, wayfinding, information technology and integrated transportation 
projects. His work has been widely recognised as an example of best practice. He has advised cities and organisations in Belgium, 
Brazil, Germany, Italy, Japan, Poland, South Korea and Spain on wayfinding, city image and identity issues and led the development of 
The European CRII best practice toolkit for city legibility projects.

ANNIE RICKARD    
FORMER GLOBAL PRESIDENT, POSTERSCOPE
DAN Network Brand Board. Annie Rickard spent most of her career working in OOH media. She was a co-founder of Posterscope in 
1983 and left in March 2018.  During that time she built a global network with 57 offices in 34 countries.  Annie has a track record of 
building businesses, transforming businesses, integrating acquisitions, driving growth, leading and disrupting the sector. She built the 
Posterscope global network from the start, through a combination of acquisitions and partnerships. Annie left Posterscope in March 
2018. Annie has always been and continues to be, a passionate advocate for OOH.  Her other passion is to drive for gender equality  
and she is a founding member of the Womens Equality Party and a member of Women in Advertising and Communications (WACL)



SPEAKERS
MICK RIDLEY     
CDO, EXTERION MEDIA
Mick has worked for media agency, OOH specialist and OOH media owner over the course of his career. During this time he has de-
veloped a broad range of analytical tools including those to analyse direct marketing campaigns, online and offline transactional data 
and location-based audience planning. At Exterion he has responsibility for developing collaborative partnerships with their franchise 
partners in addition to working with 3rd parties to better understand and market audiences to clients and agencies. This work has been 
recognised in 2018 with wins at MediaTel’s Research Awards for Best Use of Data and latterly MediaTel’s Connected Consumer Awards 
for Best Use of Connected Data.

CHRISTIAN SCHMALZL    
CO-CEO STRÖER SE & CO. KGAA 
Christian Schmalzl was born in Passau in 1973. He studied political science, philosophy, literature, and sociology in Passau, Munich, 
and Cardiff. While in college, he also worked as a freelance journalist in the editorial departments of various newspapers and publishers. 
After graduating from college, he joined Munich-based MediaCom as a trainee. In 2002, a little more than two years after starting out 
as a trainee, he became the youngest managing director in the agency group’s history. In 2007, he assumed full responsibility for all 
business activities in Germany. After just 10 years with the internationally active media group, he was made Worldwide Chief Operations 
& Investment Director (COO) at the age of 36. Christian Schmalzl has joined Ströers Board of Management at the end of the year 2012. 
As COO, he headed overall group operations in Germany and abroad. In March 2017 Christian Schmalzl has been appointed Co-CEO of 
Ströer SE & Co. KGaA and since then is leading the M-DAX company together with CO-CEO Udo Müller.

SEIKYO SON     
EXECUTIVE OFFICER, DENTSU INC.   
Seikyo Son joined Dentsu in 1989 straight from Waseda University where he studied a BA degree in Science & Engineering & Architectu-
re Design. He worked for the first 9 years of his career in the Sales Promotion Division before moving to the role of Interactive Campaign 
Chief Planner in 1998. In 2006 Seikyo was promoted to the role of Director, Promotion Development Promotion R&D office and before 
in 2016 becoming Managing Director of the Promotion Design Division. He has recently been promoted to Executive Officer and is a 
Director and Member of the Board of both DENTSU TEC INC and DENTSU LIVE INC. 

ANDY SRIUBAS     
CCO, OUTFRONT MEDIA
As the Chief Commercial Officer, Andy is responsible for the company’s strategic direction. This includes oversight of the company’s 
partnerships, product, digital operations, technology platform, client experience and corporate and business development; including 
our significant municipal and real estate relationships. Prior to joining OUTFRONT, Andy served at the Chief of Strategy and Corporate 
Development for Sonifi Solutions, a leading provider of video programming, advertising and digital infrastructure to the hospitality and 
healthcare industries. A 23-year veteran of the investment banking industry, he held Managing Director roles at JPMorgan, UBS, and 
Donaldson, Lufkin & Jenrette. His expertise was in providing strategic advice to, and raising capital for, Technology, Media & Telecom-
munications companies. Andy helped architect a digital distribution network for the US movie theatre industry as well as a satellite 
deployed video and broadband entertainment system for the hospitality industry. Andy is a member of Seachange International’s Board 
of Directors (NASDAQ: SEAC); a premium video delivery technology provider to the broadband industry. He also serves as an advisor to 
several emerging technology companies and on the boards of various venture and growth funds. 

HARI SUNDARESAN    
CHIEF PROCUREMENT OFFICER BT GROUP
Hari Sundaresan is Chief Procurement Officer of BT Group plc and has previous held a variety of technical and commercial roles in BT.   
He holds a PHD from the University of Sheffield, and is a Fellow of the Chartered Institute of Purchasing and Supply. Hari is BT’s sponsor 
for Disability and is a Non-Executive for NHS London Procurement Partnership.



HELEN WEISINGER     
CCO OUTDOOR PLUS
Helen took up the role of Chief Client Officer for Outdoor Plus, one of the UK’s leading digital out of home companies in September 
2016.  Her task is to work with advertisers, agencies and specialists, to show off the fantastic creative opportunities that DOOH brings. 
She took up the challenge after working for 20 plus years advertising agency side, firstly overseas in Dubai and New York for Saatchi & 
Saatchi where she worked in account management. Since moving back to the UK, she shifted not just continents but disciplines having 
become a new business and marketing careerist for agencies including DLKW, TBWA, Fallon, McCann, Dare, The Portas Agency and 
most recently at HeyHuman and Brave. Helen sat on WACL Executive Committee 2013 – 2015 and co-chaired Gather 2015. Previously, 
she was Chair of the IPA New Business & Marketing Group until 2012 where she led the goodpitch.com initiative. She has sat on many 
boards including the advisory board for the Festival of Marketing, the MAA and over the years she has spoken at a number of  industry 
events including the ISBA Annual conference, The Marketing Forum, IPA and NABS.

DAVID WHELDON     
CHIEF MARKETING OFFICIER OF RBS 
David’s career started at Saatchi & Saatchi as a graduate trainee, progressing through the agency world as Managing Partner at WCRS 
and then MD of Lowe Howard-Spink in London. Moving to Atlanta he worked for the Coca-Cola Company as Global Director and VP of 
Advertising, before returning agency-side as President of BBDO Europe, and then as a main board director and CEO of Tempus Partners. 
Following WPP’s purchase of Tempus, David set up Team Vodafone for the group. In 2004 he joined Vodafone as Global Director of Brand 
and Marketing Communications, progressing to become Global Brand Director in 2005 and CEO of VIML (Vodafone Ireland Marketing 
LTD) in 2008 based in Dublin. Returning to London, David joined Barclays in 2012 as MD of Brand, Reputation and Citizenship. He is 
currently CMO of RBS, a position he took up in July 2015. David is also the President of the WFA, ex-Chair and council member of the 
MGGB, and a fellow of the Marketing Society.

STEPHEN WHYTE     
GLOBAL PRESIDENT, POSTERSCOPE   
Stephen has had a long and successful career in the marketing services sector, across content, data, technology and media. He spent 
over 20 years in creative agencies and was formerly CEO of both Leo Burnett and McCann Erickson. He then became a board advisor 
to digital agency Profero and European CEO of Acxiom, the global data and analytics business. Before joining Posterscope, he ran Net-
Venture Consulting, providing strategic and commercial guidance to digital agencies and adtech businesses.  He is the CEO of the OOH 
businesses in the UK as well as being the Global President of Posterscope. 

ROSS WILSON    
HEAD OF INSIGHT, RAPPORT UK
Ross Wilson is Head of Insight at Rapport UK, driving the use of data and insight across the business while helping to demonstrate and 
measure OOH’s effectiveness to clients. Prior to this, Ross worked in OOH and radio research roles at Primesight and Bauer Media 
respectively.

BOB WOOTTON    
EXECUTIVE DIRECTOR FEPE INTERNATIONAL
Bob’s career spans over forty years in advertising. The first two decades were spent in operational, senior management and ownership 
roles in some of London most successful advertising agencies. After a spell as a partner in a specialist communications and manage-
ment consultancy, he joined ISBA in 1996.  There he was advocate for, and advisor and guide to, most of the UK’s largest advertisers 
on all media, ad content and production-related matters. Exactly twenty years later – in April 2016 – he founded Deconstruction, a 
consulting vehicle through which he pursues plural business and pro-bono interests. He has been a director of all the UK’s audience 
research and content regulation bodies, and an active participant in many cross-industry initiatives and working groups.  He is a fre-
quent commentator in industry and national media and writes monthly for Mediatel.co.uk and Marketing Week.  Married with one son, 
in his downtime he’s a keen cook, mushroom hunter, professional musician and guitar collector with a weakness for sports cars. He has 
appeared at several previous FEPE Congresses and is Executive Director of FEPE International.



ABSEN  - Exhibitor
Established in 2001, Absen Optoelectronic Co., Ltd (SZSE: 300389) is a trusted global brand providing LED display solutions and services. Featu-
ring reliable visual performance and proven product quality, Absen’s LED displays have been exported to over 120 countries and regions around 
the world. Amongst the Chinese manufacturers of LED, Absen has been ranked number one Chinese exporter for the last, consecutive, nine years. 
With more than 30,000 successful installations in OOH advertising, retail, sports, entertainment, spectaculars, branding, corporate and broadca-
sting, Absen has an LED product solution for every application. As a truly global player Absen is constantly developing its international sales and 
service networks. For our European partners and customers our European HQ is located near Frankfurt a.M., Germany, where we would welcome 
the opportunity to meet with you and demonstrate the proven quality and cost-effectiveness of our award-winning products.   

EXHIBITORS

AYUDA - Exhibitor & Platinum Sponsor
Ayuda is an ad tech company specializing in OOH business optimization. The Ayuda Platform is used globally by some of the world’s largest 
OOH companies to manage day-to-day business operations. It includes an end-to-end ERP specially built for OOH, a fully native ad-based digital 
signage platform, and programmatic integrations that enable OOH media companies to tap into new digital revenue streams and modernize their 
trading models. Ayuda is a proud member of the DPAA, OAAA and FEPE.  

BEMYEYE - Exhibitor
BeMyEye is Europe’s leading crowdsourced in-store and street level data as a service (DAAS) provider. Operating in 21 countries, BeMyEye leve-
rages 900k on demand data gatherers across Europe (known as ‘Eyes’) to collect actionable insights for out of home (OOH) billboard advertisers, 
media owners and brands. The company works with more than 400 international customers including Rapport, Kinetic, Nestle, Pepsi, Ferrero, 
Samsung, Heineken, Lavazza and Reckitt Benkiser. 

CITYMEO - Exhibitor 
CityMeo is a company specialized in digital signage. The company develops an easy-to-use solution to manage screens. This solution is gauged 
for a quick, easy and efficient communication. It turns any screen into a digital signage solution!
This digital signage package is built around two things. A video player that displays multimedia content on it’s attached screen and a web platform 
for managing content, screens and users. The player is button free. No hardware settings: once plugged, it starts displaying within a minute. The 
synchronisation of the player with the web platform is automatic. The web platform is ergonomic and intuitive and allows to manage of your fleet 
of screens from any device. It offers the possibility to set up different access rights. Our powerful administration tools combined with different 
levels of users enable you to empower a collaborative work on screens. The share-of-voice tool let your clients manage their own content. Our 
complete APIs makes it easy to interact with any services and dynamiz data or trigger content.

CUENDE - Exhibitor 
Using state-of-the-art technology CUENDE-FEPE International Technical Innovation Award - is a key-player for Out-of-Home research. Their 
analysis of Big Data traffic flows, satellite images and travel patterns creates a wise and pragmatic city traffic model, when combined with 
the location of Outdoor panels, produces an accurate Audience measurement for OOH media target planning, buying and campaign evaluation.
CUENDE is involved in the OOH rating system of Spain, United Kingdom, Australia, South Africa, Pakistan, Lebanon, Thailand, Uganda, Morocco, 
Romania and Mexico.

DAKTRONICS - Exhibitor & Platinum Sponsor 
Daktronics is the leading provider of Out of Home solutions for all realms of outdoor advertising including roadside, street furniture, retail and 
transportation applications. By drawing upon our resources and experience, we offer the most comprehensive digital advertising solution avai-
lable today. Our digital advertising displays offer the highest image quality, lowest overall cost of ownership, cost less to install and power, and 
withstand harsher weather conditions than other comparable products. Daktronics is the world’s largest supplier of large-format LED display 
systems, including advertising displays, video displays, scoreboards and timing systems, ITS (intelligent transportation systems), message di-
splays, audio systems, digit and price displays. 

DR. BANNER - Exhibitor 
Dr. Banner is a unique all-in-one Programmatic Platform specially designed for hyperlocal digital communication that allows brands to seamlessly 
plan, launch and optimize hyper-targeted online advertising campaigns. Dr. Banner offers a direct access to hyperlocal online digital worldwide 
inventory. Combine the power of OOH with Mobile to create new opportunities with targeted audiences. It allows to fully benefit of the natural 
synergy of OOH and Mobile. Contact us to become a Dr. Banner Partner ! contact@drbanner.com

GDS GLOBAL DISPLAY SOLUTIONS - Exhibitor 
Since more than 40 years, GDS is at the forefront of developing and manufacturing leading edge technologies for the digital signage market.  We 
are passionately committed to pioneering new displays technologies while delivering total customer satisfaction in the design, manufacturing, 
installation and lifetime support of our display solutions. Our goal is to provide eye catching display performance at lowest TCO. Our display so-
lutions are evident in everyday life, from drive thru menu boards to information displays on your daily commute to the office. GDS uniqueness is 
in our relentless innovation of technology and products and how we meet our customers’ needs. It is not just innovation, but innovation shaped 
around our customers.

SAMSUNG - Exhibitor 
About Samsung Electronics Co., Ltd. 
Samsung inspires the world and shapes the future with transformative ideas and technologies. The company is redefining the worlds of TVs, 
smartphones, wearable devices, tablets, digital appliances, network systems, and memory, system LSI, foundry and LED solutions. For the latest 
news, please visit the Samsung Newsroom at http://news.samsung.com.



SPONSORS

SIGNKICK - Exhibitor 
Signkick was founded in 2012 with a mission to make the planning, purchase and execution of D/OOH advertising simpler, more automated 
and connected. Created exclusively for media owners, our flexible cloud-based software delivers more efficient selling of your ad spaces, less 
administration for your sales teams, transactional order and inventory management and connects to automated buying platforms to deliver 
programmatic trading.

SMARTLINK - Exhibitor & Gold Sponsor 
SmartLink is the leading provider of remote control solutions for all forms of OOH and DOOH applications. By valuing our clients as our best source 
of learning and inspiration, we are able to provide innovative and dynamic remote-control solutions that streamline our client’s operations mana-
gement processes. The SmartLink system allows operators to remotely power-cycle individual digital components and restore proper content to 
their digital displays without dispatching a technician. With 80,000 units providing control to more than 600 operators worldwide, the SmartLink 
has become the standard for remote-control of digital led signage, large format billboard lighting, transit, and indoor advertising applications.

BLOW UP - Sponsor 
blowUP media sets the benchmark in large-scale advertising having delivered Giant Poster campaigns for over 26 years and has the largest 
network of Giant Posters across Europe. blowUP media is a wholly-owned subsidiary of one of Europe’s largest OOH media and online advertising 
businesses, Ströer Group. With an annual turnover of €1.33bn (in 2017), Ströer Group has offices in 70 locations globally and employs approx. 
8,000 people.

BROADSIGN - Gold Sponsor 
Broadsign is the leading digital out-of-home marketing platform that enables brands, agencies and publishers to buy, sell and deliver DOOH cam-
paigns efficiently, reliably and securely. Broadsign offers content management, network operations, direct sales and programmatic distribution, 
all in one platform. Lighting up 130,000 displays in venues worldwide, Broadsign powers screens at the heart of people’s lives and delivers more 
than 11 billion ads and 30 billion impressions per month. 

HIVESTACK - Sponsor 
Hivestack is a location marketing technology company that drives business outcomes. Digital marketers use Hivestack’s technology to connect 
with custom audiences in the physical world based on their behaviors and movements. The Hivestack platform includes an SSP for DOOH media 
owners, an ad exchange, and a DOOH ad server that geo-temporally activates DOOH based on mobile data sourced from location partners.

KINETIC - Gold Sponsor 
Kinetic uses intelligence, technology and creativity to help brands communicate with valuable audiences on the move.  The world’s largest planner 
and digital innovator of Out-of-Home advertising, we understand the customer’s physical journey better than anyone. Through the application of 
dynamic data and tech we turn that journey into an Active Journey, driving people to take action in context. Whether it’s through mobile and social, 
location-based experiences or in-transit, we are committed to delivering new ways to make OOH interactive and amplifiable – driving efficiency 
and measurable transactions and bringing forward the future of OOH communications for brands. Kinetic is a global agency within WPP’s tentha-
venue, serving hundreds of agencies and brands alike. kineticww.com

LIVEDOOH - Sponsor 
LiveDOOH is about changing the way we conceive, plan and deliver creative outdoor content. We develop technology that is truly adapted to the 
needs and visions of the rapidly evolving out-of-home space. By offering powerful technological tools to media owners, retailers, agencies, full 
service providers, we allow them to follow their own strategies, be it programmatic buying or selling, large-scale process automation, data-driven 
yield optimization, seamless targeted playback, or just a user-friendly interface toward small and medium buyers. The CORE of our technology 
puts us at the center of a thriving DOOH ecosystem in which diversity and flexibility demand more complex and forward-thinking solutions, to 
evolve it to its true potential. 

POSTERSCOPE - Platinum Sponsor 
Posterscope is the world’s leading out-of-home and location marketing specialist with billings in excess of $3 billion. It knows more about what 
people think, feel and do out of the home and translates this understanding into compelling, creative and quantifiable solutions which make a 
meaningful difference to clients’ businesses. Posterscope has over 1,000 people in 61 offices located in 35 countries worldwide.

PRISMAFLEX - Gold Sponsor 
An international Group. In 30 years, Prismaflex International has become a major international group (350 collaborators, 10 subsidiaries worl-
dwide) and a market leader in the manufacture of advertising supports and wide format digital printing solutions. It recently acquired 50% of the 
American firm Anthem Displays LLC. The newly created structure enables the Group to strengthen its presence on the American market, one of 
the largest LED display markets. Its international expansion strategy also includes the creation of a new production site with a fully automated 
LED production line in China, Prismatronic China. Through this, it has full control of all areas of production of the two LED technologies used in its 
displays: THD technology for large format billboards and SMD technology for indoor/outdoor solutions. The unique expertise in LED integration in 
billboards is the main key competitive advantage and a guarantee of unmatched quality. Be the best possible partner for professionals of adver-
tising world with street furniture, advertising and LED displays is its main objective

TRUEFORM -  Sponsor 
Trueform Digital are leading designers, manufacturers and installers of outdoor and indoor digital advertising displays, passenger information 
displays and interactive information kiosks for a range of applications, including Digital Out Of Home DOOH, Street furniture, wayfinding, tele-
communications & SmartCity. With over 40 years of experience, Trueform have over 50,000 products installed worldwide.Our customers include 
public transport authorities, outdoor media companies, SmartCity solution providers, strategists, designers and consultants. Trueform’s pionee-
ring digital display and hardware solutions are supported by comprehensive field services, including installation, logistics, commissioning, project 
management, maintenance and remote monitoring.



TOP RESTAURANTS
‘O PARRUCCHIANO 
This historical restaurant is located in a unique ambient where, though history and flavors,  
beautiful light and shadow effects naturally created through the large windows that face the 
splendid gardens. You will love to take time in discovering the mouth-watering dishes of our  
Mediterranean cuisine. The Restaurant was founded in 1868 by Antonino Ercolano, a seminarian, 
that learnt the art of cooking in the kitchen of the local archbishop’s palace. The place started 
to be frequented by his friends and as per his past vocation of priesthood, Antonino gained the 
nickname of ‘O Parrucchiano, which stands for parish-priest in Neapolitan dialect.

IL BUCO 
In the heart of Sorrento, is not simply a restaurant, it is a whole world. It is a unique place in 
which every item and every detail have their own significance because they are elements that 
contribute to making a journey to the discovery of the wine and food culture of the territory. 
It is an occasion to make an enchanting taste experience, in which perfumes, colors, flavors, 
along with a spark of creativity contribute to light up the senses. It is a place to return to 
meet old friends again because our guests are not just customers, but people to greet, ac-
company and to say goodbye to. From the great classics to the emerging labels, the wines  
from Campania make their way into the world.

L’ANTICA TRATTORIA  
In the center of Sorrento the visitor finds himself in a peaceful haven of plants and flowers, 
under the protection of the vine covered pergola which comprises the terrace. It is a “dream” 
corner, a blissful oasis, where one can lose sense of time and place, a magical little king-
dom, where the guests can imagine, or re-live their dreams and fantasies. Its subtle lighting 
which casts gentle illumination on original and lovingly collected decor, conspire to give an  
atmosphere of peaceful elegance in which to re-discover honest and traditional flavors,  
folded into delicious and secret recipes. 

TASSO RESTAURANT  
One of the most beautiful compliments people ever have done to us it’s we look like more a 
family then a work group. And that’s exactly how we feel: the family of Ristorante Tasso. The 
Chefs Giovanni Brucher, yet utilizing a perfect dose of creativity, privilege the respect of the 
local tastes. Every day the best seasonal products of the area are attentively selected. Nothing 
is casual, not even the Wine Carte. Furnished with over 500 prestigious labelled bottles of Ita-
lian and foreign wines, continuously updated and selected by our sommelier, our wine list is a 
casket which exalts the emotions and the flavors of the proposed dishes. 

DON ALFONSO 1890   
Nestled in a 19th century Neapoletan building, the restaurant is filled with bright colors - lilac, 
yellow, orange and pink - which look lovely with the natural, Mediterranean light, transporting 
guests to the extraordinary atmosphere of Southern Italy. Ristorante Don Alfonso 1890 reflects 
a philosophy that is innovative while respecting the local food culture and the old traditions of 
the Sorrento peninsula and the Amalfi Coast. The food becomes part of the culture of a place 
and an expression of it, just like its monuments and buildings. The cellar is an ancient and ro-
mantic nook in a Pre-Roman tunnel where more than 25,000 top-quality bottles are kept. There 
is also an aging room for cheeses.



MUSEO CARUSO RESTAURANT  
In the central Piazza Tasso this restaurant offers an unforgettable culinary experience, an au-
thentic enogastronomic journey full of taste: amazing and refined recipes, an expression of 
fantasy and culinary inspiration, invite to the enjoyable discovery of exclusive gluttony, which 
celebrate the excellence of Mediterranean products, enhancing their taste and authenticity. 
Accompany the tasting of culinary delights, excellent wines and five-star service, contribute to 
the prestige of a gourmet menu.

ANTICO FRANCISCHIELLO DA PEPPINO  
Open for over a century, in a panoramic position with a terrace overlooking Capri Island, is a 
symbol of excellence of Neapolitan cuisine thanks not only to the history behind it but also to 
a family passion, now in the fourth generation. It offers a traditional cuisine, giving the oppor-
tunity to taste the genuine Italian and Neapolitan cuisine, without forgetting innovative ideas, 
prepared with the best daily catch and excellent local raw materials.

LA PERGOLA   
A ravishing terrace with an astounding view of the Gulf of Naples plunged in the blue of the 
sea and the sky of Sorrento. The restaurant collaborates with experienced and versatile chefs, 
able to follow the most contemporary trends with their eyes always focused on the territory and 
tradition. The same elements that dominate the landscape, citrus fruits, vines, olives, walnuts, 
are the basic ingredients that make up the dishes that make the Mediterranean cuisine famous 
all over the world.

DELFINO MARINA GRANDE RESTAURANT   
Beautiful restaurant with an overlooking sea terrace that offers a unique dinner experience 
especially at sunset. It has been managed for 30 years by the same family that administrate 
also the corresponding beach. They exalt the local caught using fresh fish in their course and 
offer the guests the possibility to taste a particular selection of regional wines. They also offer 
a wide variety of pizzas and stuffed focaccia for all types of tastes.

ZI ‘NTONIO MARE    
In the enchantment of the fishing village, the restaurant rises like a luxury yacht deck on the 
spectacular scenery of the Marina Grande of Sorrento, where in a unique atmosphere of the 
seaside villages, you can taste the best dishes of the Sorrento and Neapolitan culinary tradi-
tion, prepared with fresh ingredients and rich in flavor. Coming to Zi ‘Antonio you’ll be imme-
diately struck by the smell of the delicious dishes, typical of this fisherman’s village.



TOP ATTRACTIONS
MARINA GRANDE, BORGO
With its colourful buildings directly overlooking the sea, the numerous bobbing boats moored to 
the coast and its little beaches, this fishing village in Sorrento captivates visitors with its time-
less atmosphere and beautiful view. From here your eyes can lose themselves on the horizon 
and you can admire the bay of Naples, Vesuvius and the Capo di  Sorrento coastline. Marina 
Grande is a magical place where visitors can be carried away.

BELVEDERE – VILLA COMUNALE  
The view from the city park terrace, the Belvedere, is particular because, as well as having 
stupendous view of Vesuvius and the gulf of Naples, the park itself is a delightful place to take 
time out and relax. The pleasure of “absolute retreat” is to be found among the park’s fragrant 
flowers, shady holm oaks, pines and palms. Descent into the “real world” takes the form of a 
narrow stone side street, which winds down through the charming ancient city gate, known as 
Porta Greca (Greek Gate), to the harbor of Marina Piccola (little port).

VILLA FIORENTINO
is a charming place located in the heart of the splendid town of Sorrento. Its name comes from 
Mr. and Mrs. Fiorentino who chosen, in the thirties, this beautiful villa as their residence; in 
times of war it became a refuge for many people. This magical place is used for cultural events 
and as a museum, and its beautiful garden is a recreational park for children. It is elegantly 
furnished with high quality interiors. Many were the illustrious guests of villa and now  it is the 
seat of Sorrento foundation.

MUSEO CORREALE
was born thanks to a private foundation desired by brothers Alfredo and Pompeo Correale, last 
descendants of an ancient family of Sorrento. This museum offers paintings, especially still life 
an landscapes made by Neapolitan painters from XV to XIX century. It contains also precious 
furnishing that formerly adorned noblemen’s mansions and exceptional pottery manufactured 
by the most important Italian and foreign factories. Everyone could, through the visit, deeply 
appreciate all the artwork and surely will remember this unusual experience.

MUSEO INTARSIO LIGNEO 
is a design path defined by the famous architect Alessandro Fiorentino who affirms that the 
structure represents a new idea of museum. It enhances the local craft and, in the meantime, 
it retrains those beautiful pieces of art. You can admire a rich collection of furniture made by 
national and Sorrentine masters of wood inlay. Nowadays, they still use an old and unique tech-
nique typical of this region and this kind of artisan work.



SEDIL DOMINOVA
is the only ancient noble mansion you can still admire in Campania and is one of the most impor-
tant monuments of Sorrento. In the heart of the historical centre, it is the symbol of the administra-
tion of power. The great building has been restored many times to maintain unaltered its prestige, 
but the many operations haven’t changed the original image. It still maintains a magnificent balu-
strade made of marble that faces the street and - in the high part - two badges of tuff that date 
back at the 14th century. The thing that makes the building even more suggestive is, among the 
other things, the use of grey tuff of the Sorrento Coast and the use of yellow and green “riggiole” 
(tiles made with a particular procedure) made by the Neapolitan maestro Chiajese.

POMPEII AND HERCULANEUM  
Sorrento is a perfect base to visit the archaeological sites of Pompeii and Herculaneum. These two 
Roman cities were buried in ash during the eruption of Mount Vesuvius in 79 AC, and are conside-
red among the most important archaeological sites in the world. Both were preserved in a state of 
“suspended animation”, as the cities were suddenly frozen in time by the catastrophic eruption ra-
ther than being gradually abandoned over the centuries or transformed by subsequent conquests. 
Pompeii was completely buried in just 12 hours, and houses, temples, baths, brothels, restaurants, 
and citizens were preserved under the ashes until being unearthed in 1748.

VESUVIO’S CRATER 
Combining a stop at the top of Mount Vesuvius with a visit to Pompeii or Herculaneum is a great 
idea. We suggest visiting Mount Vesuvius in the morning and continuing on to Pompeii and Her-
culaneum in the afternoon. Mount Vesuvius is best known for its eruption in AD 79 that led to 
the burying and destruction of Pompeii and Herculaneum, as well as several other settlements. 
The eruption ejected a cloud of stones, ashes and volcanic gases to a height of 33 km (21 m.), 
spewing molten rock and pulverized pumice. Vesuvius is the only volcano on the European 
mainland to have erupted within the last hundred years. Today, it is regarded as one of the most 
dangerous volcanoes in the world because of the population of 3,000,000 people living nearby, 

CAPRI
Capri is a charming island located on the south side of the Gulf of Naples and it has been a 
resort since the time of the Roman Republic. Some of the main features of the island include 
the following: the Marina Piccola (the little harbour), the Belvedere of Tragara (a high panoramic 
promenade lined with villas), the limestone crags called sea stacks that project above the sea 
(the Faraglioni), the town of Anacapri, the Blue Grotto (Grotta Azzurra), and the ruins of the Im-
perial Roman villas. Capri is also world-known for lovers of Made in Italy craftsmanship: simple 
or jewel customized sandals, bikinis, the famous Capri trousers, without forgetting all types of 
ceramics.

AMALFI E POSITANO  
Amalfi is included in the UNESCO World Heritage Sites. A visit to the Amalfi Coast is an oppor-
tunity to travel the most idyllic and scenic hillsides in all of Italy, to drive winding coastal roads 
with unrivalled panoramas and explore romantic historic attractions which bring meaning to the 
locals in the area. The town of Amalfi was the capital of the maritime republic known as the 
Duchy of Amalfi, an important trading power in the Mediterranean between 839 and around 
1200. It lies at the mouth of a deep ravine, at the foot of Monte, surrounded by dramatic cliffs 
and coastal scenery. Positano was a port of the Amalfi Republic in medieval times, and prospe-
red during the sixteenth and seventeenth centuries. By the mid-nineteenth century, however, 
the town had fallen on hard times. More than half the population emigrated, mostly to America. 
Positano was a relatively poor fishing village during the first half of the twentieth century. It be-
gan to attract large numbers of tourists in the 1950s, especially after John Steinbeck published 
his essay about Positano in Harper’s Bazaar in May 1953. Three things you can’t miss to do in 
Positano: Walk hand-in-hand along the Sentiero degli Innamorati from Spiaggia Grande to the 
beach of Fornillo; Treat yourself to a pair of made-to-measure sandals, perfect for climbing up 
the steps of Positano; Make your way up to the secret hamlet of Nocelle to discover the Pano-
rama of the Gods.
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